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Professional Graphic Besigner

Dynamic and innovative professional with +15 years of
invaluable hands-on experience in handling several
simultaneous creative design projects, concept creation,
graphic design, Branding Identity Design , and Packaging
Design. Equipped with the ability to escalate Brand
awareness by utilizing skills gained in the creative
industry, being able to identify opportunities, overcome
objections, build long-term mutually beneficial
relationships with vendors, workforce, and clients,
establishing a successful and lucrative company.

ABOUT ME |
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We get to know your brand strategy: we define your mission, vision and
values and determine your target audience.

We design your visual identity: we design and edit your logo, colors, fonts
and tone.

We find the voice of your brand: we determine the tone and way of
communicating with your audience

We implement and monitor your brand: We implement your strateqy,
monitor its effectiveness and, it necessary, modify it.

-irst, we get a comprehensive understanding of the needs, the market anc
the product.

Then, using our experiences, knowledge and creativity, we present suitable
ideas.

After that, we will prepare the plan with your cooperation and suggest the
suitable material for packaging

f necessary, before printing and producing the packaging, we make a
replica and test its functionality.

We will design the website of your collection according to the functions
you want

By researching and planning relevant keywords, we identify target
audiences and competitors.
Optimization: We optimize the website structure, content, code and user
experience for search engines.
Manage and analyze: Monitor SEO performance regularly, update and
continue to Improve It over time.

Fverything you need in the field of design and advertising
Brand identity design: including logo design, typographny, color scheme,
and other visual elements that make up the brand identity.

Printed graphic design: including designing brochures, catalogs, posters,
business cards, letterneads and other printed items.

Web graphic design: including user interface (Ul) and user experience (UX)
design of websites and applications.

Advertising graphic design: including billboard design, print and digital
ads, photography and illustration, video and teaser, packaging design,
product design and more. Leave it to us

Y SERVICES ¢
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Brand Identity Design Services: From Concept to Execution

Your brand identity is the DNA of your brand that is reflected in all your
interactions with your audience. We provide comprehensive brand identity design
services to help you build a strong and differentiated brand that resonates with
your audience and helps you achieve your goals.

Our services include:

» Phase 1: Research and Strategy
Understanding your business

Market research

Defining brand values and personality
Developing a brand strategy

» Phase 2: Visual Identity Design
L0go design

Color palette selection
Typography design

Creating a brand identity guide

» Phase 3: Implementation and Management
Design and development of advertising themes
Website and user interface design

Packaging design

Brand identity management

» Benefits of using our services:

Create a strong and consistent brand image
ncrease brand trust and loyalty

mprove marketing and sales

Attract and retain top talent
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TAK CRYSTAL ket

Tak Crystal Group is the first and largest producer of saffron and spices
packaging containers. The initial logo of this company did not fit well with the
nature and functions of this brand. Therefore, redesigning the visual identity of
Crystal Tech was a necessity. In this project, comprehensive information about
he company was first collected, including: background, goals, services ana

products, audience, etc. Then, based on these specifications, the brand identity
was developed.

| ocation: Mashhad - Iran
Year: 2020
PrOJeCJ[ deta”SZ Logo redes]gn

Brand Color Pallete
Brand Pattern design
Products Pictogram
Copy writing (Slogan
Packag Patterns Design
Web design

Social media Content
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Problem: there were three key elements to the ideation process it was considered
_ Forerun

_ Quality and elegance of products

_ Global target market

Originality
and background
The first and : Quality
The biggest ' '
" f = | saffron
y e et o

Packaging \ e /

Solution: According to the key elements of the brand, the right image should be
chosen for it. Through the investigations, we found the crown to be a suitable
symbol for it. And we designed the company's logo with a minimal, modern and
luxurious style
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bolor Palette:

Colored Logo:
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000 Versions

Colored with Frame Colored

W A\ VAV,

CRY S 1T AL CRI1&TAL

TAK

Monochrome with Frame Monochrome
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CRYSTAL CRYSTAL

TAK TAK

lak Grystal 8



grand Pattem:
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5100an copuwriting

Quality and elegance
iN manufactured
products

TV

Production in the field Elegance Unigueness in the
of saffron and dried packaging industry
fruit packaging

RGRof

Products Pictogram Design:

This company produces various products for packaging food products, which are
divided into 3 general categories (in terms of gender). In order to make it easier for
the audience to understand the brand's products, we found it necessary to design

the pictogram of the product category so that it can easily express the company's
products in different situations.
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Packag Pattemns Design:

Tak crystal metal containers are mostly used for packing export products such as
saffron, dried fruits, nuts, etc. Based on the target market of the product (for
example: the countries of the Persian Gulf, Europe, etc.) and the taste and liking of
those customers, we design various designs and motifs for this category of

products.
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Websait Design:

All company had a big problem on its website: a great variety of products and a
large number of them with different designs and sizes

Customized packs VacumPacks CFYSTH'PBCHS MetalPacks

With Your Design and Your Logo In Various Forms and Colors In Various Sizes and Patterns In Various Sizes and Patterns

We solved this challenge by separating and categorizing products
Organizing and structuring the website for easy access of the audience to the
product they need, with the design and size they need.

This website was designed responsively in English, Arabic and Farsi languages
and has the ability to order products online.
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S0cial media Gontent:

n the production content for the companys Instagram page, in addition to
formulating a suitable strategy for branding, public relations and marketing, we
nave used the visual identity defined for the brand in the graphic design of the
nstagram page.
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According to the chosen strategy, three
categories were defined for posts:

Introduction of product categories (the brand
offers 4 categories of products ana
services)

Introducing the product individually
Informative textual content (information
required by brand audiences in the form
of articles and videos)
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Lataloge Uesign

With the aim of introducing the brand, its products and its website (as a way to

order products online), the company needed a catalog that could be presented to
its audience in both printed and digital formats.

This catalog was designed in 4 sections and on 16 pages, and offset technique

was considered for its printing. Hatfolil, velvet cellophane, etc. services were also
used for beautification
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NEGAR CLINIC Repranding

Negar specialized heart clinic is the largest heart clinic in the east of Iran.

This clinic, by equipping itself with the most up-to-date diagnostic and therapeutic
devices, and activating the therapeutic tourism department, aims to attract and
treat international patients.

Considering the changes in the goals of the clinic, its managers felt the need to
revise their brand identity.

Location: Mashhad - [ran
Year: 2022
PrOjeCt detalils: Logo redesign

Brand Color Pallete

Brand Pattern design
Services Pictogram

Copy writing (Slogan)
Stationary (Letterhead Set)
Brochure Design

Websait Design
Environmental Design
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Problem: After being equipped with the most up-to-date diagnostic and treatment

technologies,
felt the need-

and setting up a treatment unit for international patients, this clinic
0 redesign its brand.

Considering

he good track record of the clinic in providing specialized heart

treatment services, it was possible that the change of brand identity would
confuse its audience and lose its customers.

Solution: To

&

Nagar Clinic's primary logo

solve this problem, by carefully examining the brand's previous

identity, we decided to keep the old logo design concept and design the new logo
based on that in @ more expressive way.

Logo Redesign Concept
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Electrocardiography Tick (Health)
+N (Negar)
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bolor Palette:

Lolored Logo:

Specialized Heart Clinic

NEGAR

NEGAR CILINIC |V



-Logo Versions:

-nglish logo- Vertical composition

~.‘V)

Specialized Heart Clinic

NEGAR

English logo- Horizontal composition

Monochrome

Persian logo- Vertical composition

~.‘V)

@9)£ 9 8 sauaxi Guils

J W

Persian logo- Horizontal composition

D i

In black background

NEGAR CILINIC 2



= Products Pictogram Uesign

The clinic has different departments, each of which required a special pictogram

design, which was designed based on the graphic form of the brand's visual
identity.

Pictdgram design gric

Clinic departments Pictogram:

NEGAR CLINIC ]



~ Logo with main Services pictogram

To make the services of the clinic clear, the icon of its main services comes with
the logo

Specialized Heart Clinic

Specialized Heart Clinic

NEGAR CILINIC ¢¢




= 0logan copywriting

To write a brand slogan, it is very important to know the contacts and clients of
the clinic

The audience of the clinic are people from all over the world (especially the Arab
countries of the Gulf) who come to the clinic for diagnosis and treatment.

Considering the range of the brand's audience (patients), it was necessary to
instill hope and a positive outlook in the brand's slogan.
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After checking the key words and tone of the brand, this slogan was written at the
end
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onary esign
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cnvironmental Design

For the design of guide boards and clinic information graphics, 2 issues were
considerea

1. Building form and materials used in it

2. Principles of brand visual identity

Departmenf

U

Due to the use of wood in the facade of the building, we made the signboards
from a combination of wood and steel sheet.

n addition, pictograms play a prominent role in the graphic design of the clinic
environment
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OLCHESHAN packaging Desior

Golchashan Company specializes in the production of herbal teas and hot drinks.
Their goal was to present their masala tea product in luxury packaging so that its
value and quality are evident compared to similar products in the market.

Due to the powdery nature of the product and aiming to
present it luxury in the market, the format of cylindrical

cardboard box was considered for product packaging.
Then we designed a minimal design for the product

label.
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CLASSIC

MAVANAANANAANANANAANAANAAANAAAAANANANN

Cinnamon, Ginger, Ginseng, Clove,
(ardamom, Nutmeg, Sugar, Coffee Crean
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MOXI PAckaning Uesign

Ordered by:  Behrad Exir Co.
Design year. 2020
Target market:

Behrad Elixir Company is a producer of all kinds of car fluids called Moxie.
Concepts such as motion, heat and cold of the engine were used to design the

brand logo

Considering the redesign of the visual identity of the brand, the revision of the

product packaging design seemed to be a basic necessity.
This redesign is both in the product bottle form and in their label design
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Organic Anti freeze Packaging Design

Monochrome with Frame

MD‘"::’JE
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MOXIE MOXXIE
Dare (0 change

Antr- l m*:_fv
Nanopx Aricles

Enriched with

r\:.lﬂupdl licles
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Super Anti freeze Packaging Design

dtor

' el o b
EO 0 l a nt www.behradexir.com
&2 2LT 152004

Radiator coolant Label Design

ALL SEASON  ALLSEASON
WIHDS;HIE.IJ WIHBSHEELB
\\'ASHEH FLUID WASHEI FLUID

Streak free
Power cleaner
Reduces bugs sticking

Windshield Washer Label Design

H0XIE 3



VASIE Packaging Desion

Ordered by:  Qadh herbal extracts co.
Design year: 2020
Target market:

The vasie company operates in the field of producing food products based on
traditional herbs and herbal extracts. This company is located in the city of
Kashan (the center of Iran's rose water production) and produces its products to
supply the domestic and export markets.

According to the shape of the bottle, first the
space of the label is determined.

The best way to design the label of products
that are diverse is to design its uniform.

A uniform Is a general composition and is
used as a template for designing all labels of
a product family.
The product label has two parts. The main
part of the label is on the body, and the
second part is used as a bottle cap seal.
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Vasie herbal syrups Label design:

To design the label of Vasie's herbal syrups, we used the basic uniform of the
prand, just like this brand's herbs.

But due to the changing nature of this category of products, we used illustrations
in designing their labels to give the product a vintage feel.
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RILOVA packaging Desian

Ordered by:  Arena food co
Design year: 2079
Target market:

Ali's goal was a modern and progressive
identity in the packaging of his products

Therefore, according to the invest

gations,

low poly technique was used to illustrate the

labels of this company's products

Low poly technigue is a method in

art and

design in which the image Is separated Into

triangular components.

painted with appropriate color tones.
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First, all illustrations are designed with
triangular shapes, then each Image IS
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Vasie nerbal surups Label design:

The products of this company include 4 categories: paste, canned foods,
compotes and jams. For the product label, we designed a uniform to help visually
coordinate all the brand's products
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Pack
Gallery

PACK GALLERY PAckaging Jesign

Pack Gallery is a packaging design studio in America. This group cooperates with
us in the fleld of packaging design. In this section, we present examples of
packaging design that we have designed on the order of this studio

rlavored milk label desian

AN DACK GALLERY 4
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Jlive label design

~ YourSlogan
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Whole Green Olives

Ingredients: ipsum dolor sit amet, consectetur
adipisicing elit, sed do eiusmod tempor incididunt
ut labore el dolore magna aliqua.

Nutrition Facts

‘ Lorem ipsum dolor sit
' Serving size Omi |

giusmodiem

Amount Per Et.ﬁi“ﬂ 0 dunt |E|I::[:Ill_=
Caolories dolore magna aliqua
E 9 Dby Vadue

It enim ad minim

Total Fat 0g 50| Veniam, .-:]ili‘.i nastrud
Saturated Fat Og %0 | exercitation ullamco
Trans Fat 'ﬂg | laboris nisi ut aliquig

Total Sugars Og gsep cillum dolore eu
Includes Dg Added EIJEIEI 5 E:'i'l'_'El:'.l'!El!r sint occoe-
{ Protein Og ) cal cupidatal non
| Yitamin O Omg 950 | - proident, sunt in culpa
Calcium Dmg %0 | quiolhcia
Iran Omg ——e
s Potassium Omg Addiess: Lionem ipsum dool
| Ihu'l I'ali-.n Value (DY) telis you how much|
an

t aserving offood ¢ -.}n1r:|::|u 25 foa
t 0000 calones aday is us ::.. farl Tell: #1234567890

ey die
"}I‘I"I-"f;_"ldf".-ff Fax: +1234567890

NET WEIGH T @ WWW.YOURWEBSITE.COM |
12.7 0z(360g) INFO@YOURWEBSITE.COM)

p5i|"..'||: #lil. spd do =als frind
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¥
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EEG 00

{ Chalestrol Dmg 90| €% ea commodo con-
t-Sodium Omg 0| sequal. Duis aute
{ Total Carbohydrate Gg frure golor inreprehen-
Dietary Fiber 0g %0 | derit in voluplate velit

== %\.NEF
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Your Slogan
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'B]ack
\Olives /
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Ingredients: ipsum dolor sit amet, consectetur
adipisicing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua.

| TR 5 T Lorem ipsum dolor sil
Nutrition Facts| ane. o o
' Serving size 'Drrd! ipisicing elit sed 0o
S | i s oA lempar e idi-
Amaunt Per Eiiwil:—q 0 dunt ul labore et
| CEDIGI'IEE dolore magna aliqua
| % Dally Valuer| Ut Enim  ad - minim

| Total Fat Og %ni veniam, quis nostrud
Saturated Fat Og ap0| Exercitation ullameco
Trans Fat 0g | laboris nisi ut aliguip
Chalestrol Gmyg %0| ex ea commodo con
| Sodium Dmig %0| segual. L IE
 Total Carbohydrate Og %0 | irure dolor inreprehen:
i Dietary Fiber Og derit In voluptate velt
Tatal Sugars Og gsse cillum dolore eu
includes Ug Added Sugars #0 | Excepteur sint occae-
Hrotein Og cal cupidatal nol
Vitamin O Oma wa | praident, sunt in culpa
Calclum Gmg. w0 | gqui officia
ity ‘|'|'|-|" ]
| Potassium Omg 2
”‘u r ally Value (DY) tells yvou how muchy i elit, sed do .:_,.-_T.-.j

aserving oifood contributes 1o &)
daily '.I':]L:EJ calories ac'kr_n, is used for, Tell: +1234567890

genersl advice: . Fax: +12345678%90

\ ET WEIGHT r WWW,.YOURWEBSITE.COM |
12.7 01(3509) k@ INFO@YOURWEBSITE.COM )

. lhl:‘l; Daily Valye 1[!'1.-" ‘[I.-_"-‘:' you how muc h'
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Ingredients: ipsum dolor sit amet, consectetur
adipisicing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua.

T = Lorem ipsum dolor sit
Nutrition Facts‘ B i
Serving size omi| ipisicing elit, sed do
elusmodlempaorincidi-

Amount Per Serving O dunt ut labore et

Caolories | dofore magna aligua
| % Dally Valuez| Ul €Nim '-'-rj minim
' Total Fat 0g veniam, quis nostruc
| Sawrated Fat g gxercitatio
| . Trans FaiDg taboris nist ut aliquip
| Chiolestrol Dmrg %0 | ex ea commodo con
| Sadium Omag %0 | Sequd Duis aute
Tatal Carbohydrate 0g irure dolor in reprehen
Dietary Fiber Ca : derit in voluptate vekil
Total Sugars lg psge cillum dolore eu
Includes Og Added Sugars s Excepleur sint occae
Fratein (g cal - cupidats nan
Yitamin O Omg s | proldent, sunt in culpa
Calcium Omg w0 | Gui officia

'Ir"n 0mg
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el Fax: +1234567890

NET NE1GHT ( 7%\ WWW.YOURWEBSITE.COM |
12.7 0z(360¢) \\S2 INFO@YOURWEBSITE.COM)

& Nt Serving of r-:- 3 contributes l-? .
0f|

]" I“I“ IIn.

uuu\nH\Iﬂ

= H A N

ey PACK GALLERY 41




; UEVERA LIUUID

PackGallery

ang

PackGallery

PackGallery

PackGallery

|‘_—_ 1111

' Deodorant

AT DACK GALLERY 4B



Pet food packaging design

Z

AN
> >
2

DACK GALLERY 4/

Z M
> L



AN 000 (3502 RN AT 1000 13502 R AT 10005 13502

ORGANIC | poast (evEL IMDICATOR ; . S bl | ORGANIC ' goast LEVEL INDICATOR ' | CPEANIC S e ae
YT Y YT Y | | 909 ee

EH /AN PACK GALLERY 43



“Full
PT0J8CTS



N GESCHENK 4y
T T

S %g;&ggy ]_ ,

Bahrami Trading Company operates in the field of production and supply of
furniture for Iranians living in Europe.

With the growth and development of this company, it launched the production of
food products under the name of Hilda.

Due to the expansion of the services of this collection, they decided to redesign
Hilda's brand identity.

¢ Location: Germany - Hamburg
& Year: 2020
& Project detalls: HeJele redesign

Brand Color Pallete
Brand Pattern design
Products Pictogram
Copy writing (Slogan)
Cataloge Design
Web design

Social media Content
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© Problem: In the global competitive market, with the growth of the company and
the expansion of its services, the previous visual identity of the brand did not have
the necessary dynamics and did not establish a good relationship with the brand's
audience, so they decided to redesign Hilda's brand identity.

eh

wilda Oriental Fooqgq

Hilda's initial color palette Hilda's initial logo

¢ Solution: Redesigning the brand in accordance with the overall purpose of the
brand, along with appropriate marketing and sales strategies, gives the brand a
dynamic and modern identity.
First, we modified and redesigned the logo, the color palette of Hilda brand, then
we created a slogan that fits the brand's mission, and finally we designed the
product packaging and other items based on the brand’'s new identity.

Hilda means cherry blossom.
we used this idea to design the logosign of the brand
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Logo Design Concept:

Logo Stracture:
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000 \Versions:

Colored Logo Monochrome Logo

£ -
HILDA  HILDA

Horizontal Logo with White Frame

CJHILDA

Oriental Foods

Horizontal Logo with Black Frame

“ZHILDA
./

Oriental F 0o o d s
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Lharecter esign

Muscat or brand character plays a very important role in establishing a deep
emotional connection between the audience and the brand. Therefore, we

designed a character suitable for the identity of the brand as Hilda mascot

In the first step, the common formats of mascots of prominent brands in the food

industry were examined, and according to the brand's personality, the type of
products and its audience, these characteristics were considered for the

character of the brand:

Type: Human character

Gender: -emale

Age: Young

Cover: Using Iranian motifs in the

form of an up-to-date dress

To achieve the desired result, various styles of clothes and hairstyles were
implemented on the character.

EH/AN DA 54
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Lharecter esign

Finally, the Muscat brand was designed based on a young Iranian lady wearing an
oriental dress.

Considering that part of the brand's products are prepared and produced for the

range of children and teenagers.

We decided to create a complementary character next to the main character in
order to better communicate with this segment of the brand's audience.

With the conducted investigations, hooded was selected and designed as a bird

accompanying the brand.




- Brand slogan

Considering the type of brand services and the fact that brand audiences have a
nostalgic approach to their motherland (Iran) and its traditions. We gave national
color to the slogan.

Brand Audience

13%

Iranian Origin

e/ %

Oriental People

Establishing a deep emotional connection with the brand was the basis of the
slogan design.

An audience that is far from the homeland, but has roots in it and respects Iranian
traditions.

Fa:

En, %,%Wﬁm Jan
e Ein Geschenkaus dem Iran

The tone of the slogan:
n order for the tone of the slogan to be suitable with its meaning, the form of
ranian calligraphy was used in the form of handwriting (which evokes intimacy).
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Lanned label design:

Considering the wide range of products, it is necessary to integrate the visual
identity of the brand in the labels.

Therefore, a consistent uniform for the products was designed according to the
customers taste.

A uniform was designed for the Hilda family of canned products, which, while
having the same composition with the change of the product inside the container
and the background color of the label, can be used for all products of this family.

Then all the products were photographed in order to have attractive pictures of
the contents of the cans
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Lanned label design:

For the labels, both Persian and German sides are taken into consideration, so
that it is clear not only for Persian speakers, but also for other residents of
Germany.

Label information to
8 European languages

oil, onion, tomato paste, salt, spices
sel, épices

FA R e L e e S LR

gl 1Sl i, 558 e2gs

LU oLageall Cige o ULl ¢ oyl asiildl s Slsglall |

elgdll s aladl pblabll eome « sl

L8 lingredients: Eggplant, split peas, Soya

1 Ingrédient: Aubergine, pois cassés,
huile de soja, oignon, pate de tomate, |

8 Zutaten: Auberginen, Erbsen, Sojadl,

Zwiebeln, Tomatenmark, Salz, Gewlirz
S8 Ingredienser: Aubergine, delade drtor,

sojaolja, ok, tomatpure, salt, kiyddor ™ =" N8 , & !
JN Ainesosat: Munakoiso, halkaistu =<5 S S8 0 A9 S ol T TG e A
herneet, soijadljy, sipuli, tomaattipasta, —eq -5 S T i
suola, mausteet W
U8 Ingrediént: Aubergine, spliterwten,
sojaolie, ui, tomatenpuree, zout, kruiden

. g
BAHRAMI GMBH I
LIEBIGSTRASSE 34 o i = 8
D-22113 HAMBURG -
WWW.BAHRAMI-GMBH.COM =
TEL:+42(040) - 729 616 54

'_‘tl-

—

33 o 1200194

= s
il

EE e | : T v b "5 . f ‘ ._-";?::I .- 4 | |
Product of IRAN g ) N e =~ A
ol coe s JP7

In order to export the product and sell it in different European countries, it was
necessary to present textual content and guide icons based on European
standards.
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ams Lanel design

Zutaten: Zucker, Rose, Glukose, Rosenwasser,

. - .' ¥ | Nahrwerttabelle mit 15gr | Verdickungsmittel {Pektin), Zitronenséure, Wasser
\ b & .EI"IEJ'EIiE 19,18 Keal ' - a Ingredienser: Sukker, rose, glucose, rosenvand,
_ : = — : fortykningsmiddel (pektin), citronsyre, vand
1Y | - - Zucker 7.30 g —~— 5y Ingredienser: Socker, ros, glukos, rosenvatten,
4 = - . - fortjockningsmedel (pektin), citronsyra, vatten
I | Fett _ 0g ﬂﬂﬁﬂ EMBH NI Ingrediénten: Suiker, roos, glucose, rozenwater,
| ‘ | \ ' . . v verdikkingsmiddel! (pectine), citroenzuur, water
: . 2 0307 [pymttmmen / pectrie)

| Ingredienser: Sukker, rose, glukose, rosevann,
L]
Oriental Food

o e WHW.BANRAMI-GMBH.DE  fortykningsmiddel (pektin), sitronsyre, vann |
o TEL:A9(040) - T29616 8 1/ [cindekiler: Seker, gl suyu, glikoz, gul, koyulastiricy (pektin),
b sitrik asit, su
. oo o il aandl paeler o (S it ¢ 5 pall ko« JoSgla i 5 50 g Sl A
F - lra" Fm&ﬂrug b.....-T-I.:;.r_p.i.uu l‘-.l.l.ul-]l;._‘_‘.__i'_l:l BALES Flﬂﬂnkﬁﬁ.ﬁ&ﬁ~éﬂﬁ_ﬁ.&:ﬁh‘sﬁ FI
o Administration

DB Net Wt 3009
SRR Prouct of [RAN wA 4

6262411202846

Net Wt.:300g N

\
‘I-

Net Wt.:3000 o

, S Oriental Food |
) ) > &3
L L - G
Net Wt.:3000
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Product Photo ,
Product Information

Zutaten

AFlaslead 4l K el s s Olmatly oIS 5 a8
(plons caugms i ol slo) Dl wopal s JAlS | s s
Essig, Blumenkohl, Aubergine, Karotte, eingelegte Gurken,
Salz (% 2.2 max)Schalotte, Knoblauch, Pfeffer, Gewiirze,
Wiirzmittel (Nigella, Kurkuma, Minze)Eddike, blomkal,
ubergine, qulerod, syltede agurker, salt (% 2.2 max)Shallot
hvidleg, peber, krydderier, krydderier (Nigella, Tumeric, Mint)
. Net. Gewicht: 680g / Abtropfgewicht Wt.:350q
. Kihl und trocken Lagern. Vor Sonnenlicht schiitzen.
- Mindestens haltbar bis: Siehe Deckel

nafocdsOng . | 4% || ~5 -
@J:m:m oI RN
Nihrwerte pro 100g
Energie 1188ky/284kcal

Felt 0.10g

. L Kohlenhydrate  1g
WWW.BAHRAMI-GMEBEH.COM Zucker 19

TEL:+49(040) - 729 616 54 B : A0 00 U - RN T VT Proteine 1.2¢
ulrl Jsazo Product of IRAN 4V e IFdalilial \ i SN Tags Bad N = i soz 289
N B L | Mic gcl o L 2l : . — R | |
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3pIce label design
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Yogurt drink laoel design
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J8sIgning general wrappers

The wide range of Hilda company's products in the field of legumes and dried
fruits necessitated the design of a wrapper that can pack all these products.

E3HILDA £SHILDA

Oriental Foods

Oriental Foods

n the design of this wrapper, it was necessary to use a design and color pattern
that matches the entire product family. A simple design in harmony with Hilda's
orand identity.

©IHILDA ¢ CIHILDA 4 CIHILDA 4 CIHILDA

Oriental Foods | Oriental Foods | Oriental Foods Oriental Foods
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Latalog Design

Hilda collection with various products needed a comprehensive catalog to petter
iNntroduce and market its brand and products.

Based on this, the uniform was designed in accordance with the brand identity to
INntroduce the comple

‘e portfolio of products in this format.
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Website design and ot0 promotion

-

Hilda's website has a store function, so its user interface was designed in such a way
that the user can easily find the desired product and order it.
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